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Two banks, two bankers receive awards
for their financial literacy contributions

¥ n Amarille, Lilia Escajeda
l volunteers thousands of

it hours on an annual basis
teaching financial responsibility to
Habitat for Humanity homeowners,
Cal Farley's Boys Ranch residents,
elementary school students, refugees
and recent immigrants, to name just
a few groups. Down south, in the
border city of McAllen, Dora Brown
works hard to help combat the
financial literacy void that exists
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among voung people in the Rio
Grande Valley. In East Texas,
Citizens National Bank of
Henderson has, for the past 13
years, helped youngsters learn to
save money through its Early
Savers program, which allows stu-
dents to open zavings accounts and
make deposits at school. Anstin
Bank employees in Jacksonville,
through their “Teach Children to
Save” campaign, visited more than

27 000 students in 71 schools teach-
ing lessons on saving and spending
wizely.

These are the recipients of the
second annual Leaders in Financial
Education (LiFE) Awards, given out
at TBA's Annual Convention in San
Diego. This is the second year TBA
has given out LiFE awards to banks
for their financial education contri-
butions, and the first vear for the
individual recipients.

The winners and their contribu-
tions include:

Austin Bank, Jacksonville
Helping the youth of East Texas save
and learn money-management skills
was the focus of Austin Bank's
“Teach Children to Save” campaign,
which took place in Oetober 2007.
Elementary schools in all communi-
ties served by Austin Bank’s 23
locations were invited to participate.
Program materials were given to
27,716 students in 1,069 classrooms.

Teachers were given packets con-
taining instructional resources
designed to make learning about
money fun, The bank donated chil-
dren’s books to each classroom,
including “Bunny Money” by
Rosemary Wells and “Dollars and
Sense” by Stan and Jan Berenstain.

In addition, students were given
the opportunity to win a 350 savings
bond in a coloring contest. Bank
employees selected 202 winners from
the 13,145 eoloring sheets returned
to the bank, and the winning art-
work was displayed in each bank
location.

“We want this program to help
children gain money management
skills and be better prepared to
make financial decisions in the
future,” said Vice Chairman of the
Board Jeff Austin III. The bank’s
“Teach Children to Save” campaign
accomplished this goal, while
making it fun for the students.

Citizens MNational Bank,
Henderson

Citizens National Bank’s commit-
ment to providing financial
education in its communities is evi-
dent in the variety of programs it
offers. The bank's primary focus is on
its “Early Savers” program, which
allows students to open savings






